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TEXVoAoyia

Baowixn Toywa
Avaninpwipia levikh AieuBuvipia, AiebBuvon Texvoroyias & Avarmuéns,
Eurolife ERB

H Eurolife ERB aavta otn VEQ £II0XnN

YTOPOTAPE va OKEPTOPOOoTE and Péoa NMPos Ta £Ew, UIoBetmvas éva
NEPICOOTEPO QUECO Kal PINIKG «nMPOCwWno» NPos tov nefdn Kal Tov
ouvepyatn Uas

» yuvévieugn onvEnfeva Eppeibou

€ Tpoxia Suvapikhs avanugns éxel e10€nBer o Opinos Eurclife ERB, €xovias &exivhoel, peta&l annwv, otpatnyikd

oxébio yneiokoU petaoxnpoucpou. H Eurclife anovié o véa €noxin kail ous vEes avaykes twv nefatdv, onws

onnidvel n avanAnpatpia yevikh SieuBuvipia ths AietBuvons Texvoroyios & Avantugns, Baoifikn Toyio, tovi(o-

vias 6u to «kAedi» s entuxias €ival va pnopécouv o1 acpanicTKES ETAIPEIES va eviBEouv v yneiakh texvonio-
yio oo nAdvo avanughs tous, ous Neroupyies tous kal oty kountoupa tous. H Eurclife péxpr to 2018 unofoyietal 6u 6a
enevbUoel yUpw ot 5,5 €kat. €UPM yIO TOUS OKOMOUS TOU PNPIOKOU PETOOXNHOTICHOU TOU OPYaVIOLOU.

iw? Ob6e0oUpE NPOS TO KATWPNI pias véas eNoxns,
ws enoxis tns texvonoyias. H Eurolife nov Bpioke-
ar;

O Opifos Euralife ERB £xel nén e10€iBe1 o€ pia véa €noxn
Suvapikns avarugns oe 6na i enineda, avhkovias niéov
o€ évav anoé tous ohpavukotepous Siebveis enevbuukoUs
opifous,  Fairfax. e autiv tnv katelBuvon €xel Eexi-
vhoel, peta€y dinwv, kal n ufionoinon s oPatnyIkNs Yn-
QiokoU peraoxnpatopoU tou opifou, pe titio Eurclife 2.0.
Ynv ouoia, nNpokertal yia kGu noAU nepioodtepo and €va
€pyo texvoinoyias. Eival éva €pyo pe BéBos kar npooru-

KA, NOU €€l WS GTOXO0 T cuvonikh avadIopOPPWOoN Tou
poénou feroupyias tou opifou. Erol, 6a gipoote o Béon
va kaAUYoUpE NANPWS TS CUYXPOVES PNPIOKES VOYKES
WV NENOTGV HOS, (OTE VO KOTACTOUE OKORIT MIO OVIOYW-
VIOUKOI.

To €pyo €pxetal ws andvinon o€ pId véa €noxn, Ornou ol
nendtes anfadouv tis cuVNBEIES TOUS KOl aNOKTOUV YPNQIo-
KM gpneipia yia v kéiuyn twv anidv kaBnpepIvav avo-

yia dopanicuké npoypdppata péoa and To VIEPVET,
6ebopévou, 6Anwote, tou 6u n acparion &ev gival pia
nopoppNuKN avaykn.

O1 nendres eninéyouv va e§unnpetolvtal napaiinia
anod Sigopa kavania, napadooiaké N kal YneIaka.
'HEN 1o 1/3 twv nefatdv 0opaiiIcUKGV EWIPEIGV OUS
HIMNA eniféyel va ENIKOIVWVET PE v aopaiioukh tou
€raIpeia péow e-mail, evd évas auavopevos apiBpos
nefadv éxel apxioel va xpnoiponolei mobile apps.

O1 nendtes avadntolv véa aopanictuxkd NPoiovia ta
oroi0 EPNEPIEXOLV €VO ONPIAVTIKO KOPHAT VEWV TEXVO-
foyicov. Na napadeypa, o Bpetavia o vedtepes nliki-
€5 enNéyouv va aopanioouv To autokivntd tous Pacel
s xphons Nou kévouv (usage-based car insurance),
evd napotnpeital 40% au€non ota cupPonaia aopani-
ONS AQUTOKIVATOU Nou ouvbéovtal e unodopés napo-
koflouBnons obnyikNs CUPNEPIPOPAS YIO TO XPOVIKO
Sidonpa 2014-2015.

YKV tous péoa ané niatpoppes 6nws Amazon, Airbnb,
Spotify ka1 Uber. Méoa ané autés us PnQIaKES EPNEIPIES
Slapoppdvouy us NPOCOOKIES TOUS kAl yia T acpanion
Tous. Agv gival tuxaio 6u:

m Y€ éva peyano nocootd, o nendtes avadntolv CToIXEIT

iw? H yngiakn texvonoyia, Opws, pNnws Kavel ta
npaypara nepiccotepo nofinfoka ané 6,u sivai
HEXPI TOPA oUS acPANICUKES;

K&6e anino, 1o pénnov s aopanioukins ayopés Sev pno-
pei napd va gival kar ynpiakd. O1 whoes gival EexkaBapes.
O1 enmifoyés twv nenatv 1o i610. Nopi{w 6u 10 «puoTIKO»
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KataBEtovtos 0 kaBévas éva Noood yio v copaiich
tou A poviéna “bought by many”, 6nou éva ykpoun
nedot@v pnopei va Sionpaypateletal kal vo anofap-
Béver kafUtepn uponGynon o cuvBeTa aopaiicukd
npoiovta. Eminiéov, evbiagépovia napadeiypota givan
kar n a§ionoinon machine learning peBoG6wv kai big
data analytics.

iw? T €ivai 1o Eurolife 2,0; Agopa pia pepovwpévn
Spacinpiéwnta h npoketar yia kau cuvoniké; Nov
OTOXEeUEL;

To eUpos evos NPOYPAPPOTOS YNPIOKOU PETOXNHUAUCHOU
Gev gival, ka1 bev pnopei va gival, id1o yio kGBe opyavi-
o6 (one size fits all). Ynépxouv taipeies nou Egxivoliv
OV YNQIOKO PETCOXNPCTCKHG TOUS npoonaBavias va
KOUPNMoouwv o€ éva napadooiokd poviéno Aertoup-
yios. Affles etaipeies nnyaivouv éva Phpa nio népa,
enevblovias o evépyeies yngiakhs npoPonns (digital
marketing) ka1 yngionoinons twv &1adikacityv tous. Ynv
Mo aggressive open Tous, 10 NPOYPAPKHATA PNQIOKOU
HETCOXNpCTopOU €ival Nio gupeia Kal nepINap Pavouv tov
oxeb100p6 VEWV NPOIOVTIWVY, PNQICKGOV KAl pn, ™ &npi-

Eurolife

Eurclife
Eurolife

ANOTENECHOTUKATNTOS OE MWANCIOKES EVEPYEIES.

iw? Me noia kprtnpia anogpdaoioe n Eurolife va npo-
Bei oin cuykekpipévn enévbuon, n onoia pavialopar
6a éxe1 onpavukod KOoTos;

Nan, givar peyénn. Ynoroyi(oupe 6u péxpr 1o 2018 Ba
enevbUooUpE 5,5 £kaT. EUPW Y10 TOUS OKOMOUS TOU YPNQIC-
kol peaoxnpaucpoU Tou opyaviopou. Me t dUvapn nou
pas bivel 0 vEos pas pétoxos, n enévbuon auth otnpiletal
o penémn twv toewv s diebvous ayopds kal oto NAdvo
avanughs pas. Ma( pe us enevbloels OUTES, OUPPETEXOU-
L€ ka1l onpiCoupe evepyd NPOYPAPATA VEQVIKNS ENIXEIPN-
pOTKOTNTOS O cuvepyaoia pe To OIkovopiko MNaveniothpio
ABnvév aifd kal aANous QopEis, £xovtas ws OTOXo v
avadAtnon véwv 1I6eGv Kal vEwv aRéviwy.

* “The State of Digital Insurance”, 2016, Oliwia Berdak, Forrester



